
6 Challenges of Digital
Publications:

 How to Mitigate Them 
Publication is no longer the concept we recall from the
golden age of glossy pages and newspapers. With the
popularity of ebooks, online articles, and content on
demand, digital publications have taken over the scene.
While this transformation is modern, it’s also a bit of a
headache for publishers trying to navigate the challenges
of digital publications. 

From adapting to multi-platform outputs to monetisation
struggles, digital publication comes with their fair share of
problems. In this blog, we’ll explore the top challenges of
digital publications and some hands-on ways to tackle
them. Let’s begin. 
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What Does Digital Publication Mean? 

Digital publication, or e-publication, refers to publishing or 
distributing content online rather than in traditional print 
forms. This includes ebooks, digital magazines, articles, 
online newspapers, and even interactive PDFs. Since it 
enables multimodal communication, digital publication has 
gained incredible popularity over the past few years. 

In the UK, the digital magazines market revenue is 
projected to hit US$1.64 bn by 2029. Essentially, these 
publications use the Internet, apps, or e-readers to make 
content easily accessible to users across the globe. They 
enjoy a clear edge over print media, primarily due to 
instant delivery, easy updates, and elements like links or 
videos to back up the content.

Although digital publications are simply tap and scroll for 
the readers, these modern content deliverables aren’t 
without their challenges for publishers. 

Top Challenges of Digital Publications & 
How to Overcome Them 

Despite their effectiveness, digital publications can be 
pretty hard for publishers to navigate, especially when the 
competition is tough. Whether it’s academic or non-
academic publishing, the industry is on the rise. In fact, the 
industry’s revenue has grown at a CAGR of 6.3%

https://www.statista.com/outlook/amo/media/newspapers-magazines/digital-newspapers-magazines/united-kingdom#:~:text=Digital%20Newspapers%20%26%20Magazines%20%2D%20United%20Kingdom&text=In%20the%20United%20Kingdom%2C%20revenue,US%241.64bn%20by%202029.
https://www.statista.com/outlook/amo/media/newspapers-magazines/digital-newspapers-magazines/united-kingdom#:~:text=Digital%20Newspapers%20%26%20Magazines%20%2D%20United%20Kingdom&text=In%20the%20United%20Kingdom%2C%20revenue,US%241.64bn%20by%202029.
https://dev.cloudpublish.co.uk/sectors/academic-publishing
https://dev.cloudpublish.co.uk/sectors/non-academic-publishing
https://dev.cloudpublish.co.uk/sectors/non-academic-publishing
https://www.ibisworld.com/united-kingdom/market-research-reports/internet-publishing-broadcasting-industry/


 over the last 5 years. 

However, the multiple challenges publishers need to 
dodge when it comes to digital publications include: 

Maintaining High Quality 
Getting readers to click on your site is one thing; keeping 
them scrolling through is another. However, when juggling 
multiple content pieces across digital platforms, it 
becomes pretty challenging to stick to the highest editorial 
standards. 

Bounce rates can be high, with readers ready to switch 
between sites when faced with inconsistent formats or 
long loading times. Plus, it’s hard to keep them hooked 
with long blocks of text, which makes high-quality content 
a must-have for your platform. 

How to Overcome:

Invest in UX (user experience) and a simple-to-
navigate site. 

Use engaging multimedia elements to keep the readers 
engaged. 

Update your content regularly. 

Creating Bite-sized Content 
Let’s be honest, people nowadays have a significantly 
short attention span, and they’re quick to switch to shorter 
forms of content that allow them to consume more 



information in less time. 

This can be a huge challenge for publishers, who need to 
figure out how to deliver quick, bite-sized content without 
overwhelming the readers. Plus, the content must also be 
engaging enough to keep the audience coming back. This 
makes the readers choose your digital publication over the 
rest. 

How to Overcome: 

Break down your content into smaller, self-contained 
pieces that give away more information in fewer words.

Regularly update your bite-sized content with new data 
or insights. 

Focus on visual elements that deliver more content 
with fewer diagrams or pictures. 

Adapting to Changing Algorithms 
One of the biggest challenges of digital publications is that 
social media platforms tweak their algorithms more 
frequently than you think. A strategy that worked well for 
you might turn its back on you, especially if you don’t stay 
informed. 

If you don’t adapt your strategy to remain relevant, it 
becomes simpler for the competition to take over. This 
means that the success of digital publication is usually 
determined by algorithms.  Only the publishers who 
remain on their feet cut through the clutter timely.  



How to Overcome: 

Keep an eye out for changing algorithms and adapt 
quickly. 

Gain multiple traffic sources so if one modifies the 
algorithm, the other sources still work for you. 

Create high-quality content that isn’t affected much by 
evolving algorithms. 

Copyright Issues 
While content is easily accessible today, it’s also easily 
stolen or misused. This leads to copyright issues, which 
can hurt your publication site and nudge you into legal 
complications. Whether it’s ebooks, articles, or multimedia, 
it’s easy for your content to end up in the wrong hands, 
mainly if you don’t focus much on content management 
from day one. 

How to Overcome: 

Use copyright protections and tools to check where 
your content is being used.

Put watermarks on your visuals to protect them from 
getting stolen. 

Use Digital Rights Management (DRM) to encrypt your 
content and control access.  

Optimising for Multiple Devices 

https://dev.cloudpublish.co.uk/solutions/content-management
https://www.fortinet.com/resources/cyberglossary/digital-rights-management-drm#:~:text=Digital%20rights%20management%20(DRM)%20is,it%20to%20a%20computer%20program.


Another one of the key challenges of digital publication is 
also the most ignored one: optimizing your content for 
mobile devices. Unlike print media, readers online access 
your content on multiple devices, including smartphones, 
laptops, and desktops. If your digital publication doesn’t 
work well across all devices, you risk losing a huge chunk 
of your audience. 

How to Overcome: 

Opt for a mobile-first website design since most users 
use smartphones to access your platform. 

Test your content on a range of devices and browsers 
to identify and fix compatibility issues beforehand. 

Avoid pop-ups so your audience can easily navigate 
your site without any roadblocks. 

FAQs

How can small publishers compete with bigger ones? 

Given the competitiveness of the digital publishing 
industry, small publishers often struggle with visibility. To 
thrive among big digital publishers, smaller ones should 
focus on niche markets, build strong author relationships, 
and foster a loyal community or digital space.

What challenges do new publishing models primarily 
face today? 



New publishing models face multiple challenges related to 
digital publications, including audience saturation, hefty 
technology costs, data breaches, and privacy issues. 

Are paywalls effective for digital publications? 

Yes, paywalls can be pretty effective, but their success 
usually depends on the quality of content, paywall 
optimization, and the reputation of the publication. Ideally, 
offer both free and premium content to your audience for 
the best results. 

Conclusion 

Once you know the challenges of digital publications and 
how to tackle them head-on, it becomes easy to adapt to 
the modern publication approach. 

Wish to enjoy effortless digital publishing that supports 
your growth like never before? Get in touch with Cloud
Publish to handle it all for you! 

https://dev.cloudpublish.co.uk/
https://dev.cloudpublish.co.uk/

